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About AlphaBeta

AlphaBeta is a strategy and economic advisory business serving clients 
across Asia and globally. We work with the public sector, corporations, 
NGOs, not-for-profits and investors to identify opportunities and develop 
strategies to grow, improve service delivery, support economic prosperity 
and generate tangible impact.
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Important Notice on Contents – Estimations and Reporting
This report has been prepared by AlphaBeta for Google. All information in this report 
is derived or estimated by AlphaBeta analysis using both non-Google proprietary 
and publicly available information. Google has not supplied any additional data, 
nor does it endorse any estimates made in the report. Where information has 
been obtained from third party sources and proprietary research, this is clearly 
referenced in the footnotes. The amounts in this report are estimated in both 
Russian Ruble (RUB) and United States dollars (USD). The conversion is based on 
the average exchange rate between March 2020 and March 2021, sourced from 
OFX’s historical database of daily exchange rates, which was 1 USD = 74.34 RUB.

Prepared by AlphaBeta for Google 

3Executive Summary



4 Google in Russia

BOOSTING BUSINESS REVENUES
In 2021, Google’s products1 and BusinessClass program are estimated to bring 
RUB1.02 trillion (USD13.7 billion) worth of revenue gains to businesses in 
Russia

Google Play

IMPROVING THE DAILY LIVES OF CONSUMERS
In 2021, Google’s products2 are estimated to bring RUB1.2 trillion 
(USD16.6 billion) worth of benefits to consumers in Russia

> 30 hours
on Google maps

Google Search saves Internet users 
in Russia an average of 9.6 days over 
one year from online searches

Google Search

Each driver in Russia who uses Google 
Maps is estimated to spend about 30 
hours less on the roads in 2021

CREATING INTANGIBLE VALUE IN SOCIETY

9.6 days

ACCELERATING DIGITAL TRANSFORMATION

The Android operating system 
gives mobile app developers 
access to an audience of 

Nurture the local tech 
ecosystem

Facilitate digital adoption 
among businesses

During the COVID-19 pandemic, 
Google provided Google Ad 
Grants to SMBs to enable them to 
conduct digital advertising for free

Develop the nation’s 
digital skills

saves users

Google’s programs and initiatives in the country…

YouTube  is used to promote Russian culture 
and literature globally – it was used to 
broadcast readings of famous Russian 
literature in the Google Readings initiative, 
and was also used to showcase past 
performances from the Bolshoi Theatre 
online during the COVID-19 pandemic

2.5 
billion

84%
from foreign 

markets

During the COVID-19 pandemic, Google extended 
the use of its advertising platforms such as the 
Google Display Network, Google Search, Google 
AdSense and YouTube for broadcasting 
pandemic-related information to Russian 
authorities for free. Through these efforts, the 
Ministry of Health government portal attracted 
significant traffic of 50 million visits within two 
months after its launch

over

people globally

47%
of participants of Grow with Google 
and BusinessClass (jointly created 
with Sberbank) state that both 
programs positively contributed to 
their career development and 
business growth3Google Play is estimated to 

provide Russian mobile 
developers RUB66.9 billion 
(USD900 million) worth of 
revenue in 2021, 84% of which 
comes from foreign markets

Google’s advertising tools such as 
Google Search & Ads, AdSense 
and YouTube are estimated to 
generate  

RUB614.5 billion 
(USD8.3 billion)
worth of business benefits in 2021

Google’s flagship skills program 
for entrepreneurs and business-
es, BusinessClass, jointly created 
with Sberbank, is estimated to 
contribute 

RUB336 billion 
(USD4.5 billion)
annually in 2021

Business 
Class

Google в России 54 Основные выводы

1. 

2. 

Google’s products and programs bring
significant benefits to Russia

(230 hours)

The economic benefits of the following products were sized for businesses: Google Search; Google Ads; Google AdSense; YouTube; and 
Google Play. These include the gross revenue, income and savings generated by businesses using Google products. In addition, revenue 
benefits from the BusinessClass program was also included.

The economic benefits of the following products were sized for consumers: Google Search; Google Maps; Google Play; YouTube; Google Drive, 
Google Photos; Google Docs; and Google Sheets. These include the consumer surplus value of Google products. 

3.   For more information on the BusinessClass program, please see: https://www.business-class.pro/

Google
Search

Google 
Adsense
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EXECUTIVE 
SUMMARY

Digital technologies have a growing role to play in 
spurring future productivity in Russia. While the Russian 
government places an increasing focus on digital 
transformation in all segments of the economy and 
society, private-sector interventions are also crucial for 
this to happen. Google, in particular, has been making 
significant contributions in this regard. Its products, 
ranging from its ubiquitous search engine, Google Search, 
to its popular YouTube platform and BusinessClass 
program are estimated to create total economic benefits 
of RUB1.02 trillion (USD13.7 billion) for Russian businesses 
and RUB1.2 trillion (USD16.6 billion) for Russian consumers 
in 2021. This report aims to shed some light on these 
benefits, and illustrate the contributions of Google’s 
programs and initiatives in accelerating the country’s 
digital transformation journey.
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This report finds that Google is making significant 
contributions in Russia through both its products 
and programs in the country. Though it is best 
known as a search engine, Google delivers economic 
benefits through its suite of products and services 
for businesses, consumers and society in the country, 
and has also been responsible for a range of programs 

and initiatives aimed at accelerating Russia’s digital 
transformation journey. In 2021, the economic 
benefits created by its products and BusinessClass are 
estimated to be worth RUB1.02 trillion (USD13.7 billion) 
for businesses and RUB1.2 trillion (USD16.6 billion) for 
consumers in Russia. Its programs and initiatives in the 
country have also been instrumental to accelerating 
digital transformation efforts in Russia. 

The key findings of this report include:

Google’s products and BusinessClass program create significant benefits for 
businesses, consumers and society in Russia. In 2021, these benefits are estimated as 
RUB1.02 trillion (USD13.7 billion) for businesses, and RUB1.2 trillion (USD16.6 billion) for 
consumers. These products also create intangible value in the wider society, including 
the local creative and arts community, and in disseminating critical information to the 
general public during crises.

01

1. The economic benefits of the following products were sized for businesses: Google Search; Google Ads; Google AdSense; YouTube; and Google Play. These were 
estimated based on AlphaBeta analysis. See Appendix for details on the methodology.  In addition, revenue benefits from the BusinessClass program was also 
included.

2. The business benefits supported by Google include the gross revenue generated by businesses using Google products. It is important to note that these values 
are not GDP contributions or economic value-add, as the objective is to size the direct economic benefits to businesses. Here, they have been benchmarked 
against industry sector GDP contributions in 2020 to illustrate the magnitude of these benefits.GDP data source: Federal State Statistics Service. National 
Accounts. Available at: https://rosstat.gov.ru/accounts 

3. Sources include: YouTube (2021), YouTube for Press Available at: https://blog.youtube/press/’ Venture Beat (2015), “Android passes 1.4B active devices as Google 
Play passes 1B active users.” Available at: https://venturebeat.com/2015/09/29/android-passes-1-4b-active-devices-google-play-passes-1b-active-users/

4. Based on AlphaBeta survey of Internet users in Russia (2021), n = 513

In 2021, businesses in Russia are estimated to gain total economic benefits from 
Google’s products and BusinessClass program worth RUB1.02 trillion (USD13.7 billion).1  
To put this into perspective, this is a significant value which is equivalent to about 30 
percent of the annual GDP contribution from Russia’s education sector in 2020.2 This 
value comprises revenue gains earned by Russian businesses from using Google products 
and its BusinessClass program. These revenue gains are derived in three key ways. First, 
businesses are able to improve their revenue through better customer outreach, as a 
result of using Google’s digital advertising tools such as Google Ads, Google AdSense and 
YouTube advertising tools. Second, Google platforms such as Google Play and YouTube, 
which command large global audiences, enable Russian businesses to gain access to 
international markets. With over 2 billion YouTube logged-in users and 1 billion active users 
on Google Play globally,3 Russian app developers and video creators are able to benefit 
from access to global markets. For example, thanks to Google Play Russian developers 
earn 84 percent of their revenues from overseas. Thirdly, thanks to the joint skills program 
from Google and Sberbank, BusinessClass, which targets Russian small- and medium-
sized businesses (SMBs) and aspiring business owners, the turnover of trained and new 
SMBs is estimated to be RUB336 billion (USD4.5 billion) revenue per year. The program 
has also generated about 87,000 new jobs. Exhibit A1 shows a breakdown of these 
business benefits. In addition to revenue gains, Google’s search engine (Google Search) 
and productivity tools such as Google Drive and Workspace help businesses increase 
their operational productivity and save time. By providing almost instantaneous access to 
information online, Google Search saves the average employee in Russia 17 minutes a day, 
allowing them to focus on other tasks – this is equivalent to 4.3 full days over a year.4 The 
Google products and programs analyzed to derive the total business benefit of RUB1.02 
trillion include Google Search; Google Ads; Google AdSense; YouTube; Google Play; and 
BusinessClass. This estimate is conservative as it does not include the benefits created 
by the Android operating system, such as cost savings and revenue improvements for 
Android device manufacturers and app developers.
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In the same year, consumers in Russia are also estimated to gain RUB1.2 trillion 
(USD16.6 billion) worth of economic benefits from Google’s products.5 This is also 
a large value which is equivalent to about half of the GDP contribution from Russia’s 
information, communications and technology (ICT) sector in 2020.6 Estimated using the 
“willingness to pay” principle,7  this figure represents a measure of the perceived value and 
benefits of Google’s products, which are typically provided free of charge to consumers. 
Exhibit A2 shows a breakdown of these consumer benefits. Google products bring greater 
convenience, improved access to information, and more avenues for entertainment and 
enrichment to consumers. Consumers experience greater convenience, for example, 
from Google Maps, which helps users optimize their driving and public transport trips, 
and aid them with navigation. Each driver in Russia who uses Google Maps for route 
planning and navigation is estimated to spend 30 hours less on the roads in 2021.8 

Google brings about an estimated RUB1.02 trillion worth of 
annual business benefits in the form of increased revenue

1.  Net advertising benefits refer to additional revenue earned from advertising less the advertising cost.
Note: Estimates were made based on the latest available annual data at time of the research in April 2021, i.e., in 2021 or in a 12-month
period between 2020 and 2021.

Source: AlphaBeta analysis. See Appendix for details on methodology.

Estimated business benefits from Google products and BusinessClass in Russia, 2021
Revenue gains (RUB, USD)

Estimated annual benefits
RUB614.5 billion 
(USD8.3 billion)

Total annual 
business benefits 
in Russia:

RUB1.02 trillion 
(USD13.7 billion)Estimated annual benefits

RUB66.9 billion 
(USD900 million)

Exhibit A1:

Estimated annual benefits
RUB336 billion 
(USD4.5 billion)

Google advertising tools (Google 
Search and Ads; Google AdSense; 
YouTube)
• Net advertising benefits for businesses which 

use these tools1

• Income generated by website publishers 
through AdSense

• Advertising income earned by YouTube video 
creators

Google Play
• Revenues by app developers in Russia earned 

through Google Play from both domestic and 
foreign markets

Business Class program
• Net revenue benefits for businesses
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Consumers also experience greater access to entertainment and enrichment through 
products such as YouTube and Google Play. The Google products analyzed to derive the 
total consumer benefit of RUB1.2 trillion include Google Search; Google Maps; YouTube; 
Google Play; Google Drive; Google Photos, Google Docs, and Google Sheets. 

5. The economic benefits of the following products were sized for consumers: Google Search; Google Maps; Google Play; YouTube; Google Drive, Google Photos, 
Google Docs and Google Sheets. These were estimated based on AlphaBeta analysis. See Appendix for details on the methodology.

6. The consumer benefits supported by Google include the consumer surplus value of Google products. It is important to note that these values are not GDP 
contributions or economic value-add, as the objective is to size the direct value of these products to consumers. Here, they have been benchmarked against 
industry sector GDP contributions in 2020 to illustrate the magnitude of these benefits. GDP data source: Federal State Statistics Service. National Accounts. 
Available at: https://rosstat.gov.ru/accounts 

7. This report adopts the economic “willingness to pay” principle to estimate the value of consumer benefits by asking individuals how much they value specific 
products – also known as consumer surplus - through a nationwide survey of Internet users. For further details on the methodology, please refer to the Appendix.

8. Based on AlphaBeta survey of Internet users in Russia (2021), n = 513

Consumers in Russia are estimated to gain total benefits worth 
RUB1.2 trillion (USD16.6 billion) in 2021 from Google’s products

Exhibit  A2:

Estimated consumer benefits from Google products in Russia, 2021
Consumer surplus (RUB, USD)

Google Play; YouTubeEntertainment and enrichment

Google Maps; Google Drive, Google Photos, Google Docs, and 
Google Sheets

Increased productivity and convenience

Ease of access to information Google Search

Note: Estimates were made based on the latest available annual data at time of the research in April 2021, i.e., in 2021 or in a 12-month 
period between 2020 and 2021.
Source: AlphaBeta analysis. See Appendix for details on methodology.

Total annual 
consumer benefits:

RUB1.2 trillion 
(USD16.6 billion)

Annual consumer benefits
RUB218 billion 
(USD2.9 billion)

Annual consumer benefits
RUB762 billion 
(USD10.3 billion)

Annual consumer benefits
RUB255 billion 
(USD3.4 billion)
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Google’s products provide intangible value to Russian society, including the local 
creative and arts community.  Beyond their economic contributions to businesses and 
individuals, Google’s products also deliver intangible benefits to the wider society, including 
nonprofit organizations and the local creative and arts community, and in disseminating 
critical information to the general public during crises. A key example of these intangible 
benefits is the use of Google’s products and services to promote the official information 
from the Russian Ministry of Health, the consumer watchdog, Rospotrebnadzor, the 
Government stopcoronavirus.rf portal, WeAreTogether volunteering portal as well as 
the Moscow city Government during the COVID-19 pandemic. Google supported these 
agencies by prioritizing their public health messages across Google Search, Google 
Maps, G Pay and YouTube in multiple formats such as banners and alerts. In addition, 
Google also supports some of these agencies through its Ad Grants Crisis Relief Program 
and the YouTube COVID-19 Ads Inventory Program which allow government authorities 
to broadcast critical information to the general public by leveraging the Google Ads and 
YouTube advertising platform. In 2021, Google launched a special alert feature in Google 
Search and an information panel on YouTube to support Russia’s COVID-19  vaccination 
efforts. These new features direct users to the dedicated COVID-19 vaccination page on 
the stopcoronavirus.rf portal so as to raise public awareness about the available vaccine 
options and on how to receive vaccinations. In April 2020, as the pandemic forced Russians 
to stay at home to curb the virus outbreak, Google launched the #AtHomeTogether 
project on YouTube which featured videos with tips on remote working and how to spend 
time at home effectively, which attracted 1 million subscribers. As part of this effort, two 
videos featuring the most popular YouTube bloggers and musicians in Russia received 
over 34 million views.   YouTube has also been used to promote Russian arts and culture 
globally. YouTube, for instance,  was used to broadcast live readings of famous Russian 
literature during the annual Google Readings initiative. It was also used to showcase past 
performances from the famous Bolshoi Theatre to online audiences during the COVID-19 
pandemic. Through the Google for Nonprofits program, Google provided Google Ad 
Grants for nonprofit organizations to conduct digital advertising for free, as well as free 
access to Google’s products to improve their internal collaboration processes, such as 
Google Workspace.
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Google also supports Russia in accelerating its digital transformation journey 
through its products  and initiatives. Past research by AlphaBeta (in collaboration with 
Google) has estimated that digital technologies can create an economic impact worth 
RUB38.7 trillion (USD521 billion) of annual economic value by 2030.9 The government 
has also been playing a key role in pursuing digital transformation through its National 
Projects plan, a national development program that was realigned in 2020 to support 
Russia’s post-COVID-19 recovery. The program prioritizes growing the digital economy as 
one of its 13 national projects,10  where Google has been instrumental in supporting this 
digital transformation in three ways: nurturing the local technology ecosystem, facilitating 
digital adoption among businesses, and developing the nation’s digital skills.

02

Facilitating digital adoption among businesses. Google facilitates digital adoption 
among businesses through programs that have promoted the use of their digital 
advertising and productivity tools. Google Ads, Google AdSense and YouTube advertising 
allow businesses to conduct better customer outreach through targeted advertising, 
bringing their products and services to the right audiences. During the COVID-19 
pandemic, Google provided Russian SMBs with Google Ad Grants, which enabled them 
to use Google’s search advertising tool (Google Search and Google Ads) for free.14 This was 
critical given the need to connect with customers virtually amid constraints on in-person 
interactions during the pandemic. Google also collaborated with the city of Moscow to 
host online webinars to teach participants to utilize Google Drive, its online collaboration 
and document editing tool, to enable organizations to work remotely. 15

Nurturing the local technology ecosystem. Through its products and initiatives, Google 
has been instrumental to catalyzing tech activities and innovations in Russia, with a 
particular focus on supporting the developer and start-up communities. For the developer 
community, Google’s Android operating system has been key to enabling innovations 
by mobile app developers. As a free-to-use, open-source operating system for mobile 
devices, Android allows app developers to view and use Android’s source codes to create 
mobile applications that are compatible across all Android devices.11 This eliminates the 
need for app developers to program different versions of their app for different Android 
devices and allows them to save on development time and focus on innovating and 
improving their apps. Moreover, app developers can reach more than 2.5 billion people 
globally by leveraging Android and Google Play store.12  Google has also taken a lead 
in fostering collaborations within Russia’s developer community through its Google 
Developer initiatives. These include Google Developer Groups, where Google connects 
with local developers and technologists from diverse backgrounds, shares knowledge 
of Google development tools with them, organizes training sessions and workshops on 
developer skills, and arranges industry conferences to promote collaboration within the 
community.13 For the start-up community, the company provides mentorship services 
through its Google Growth Lab accelerator program, and helps promising mobile games 
development companies expand into international markets through the Game Drive 
initiative organized in collaboration with Mail.ru Group. 
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9. AlphaBeta (2020), The Digital Sprinters: How to unlock a $3.4 trillion opportunity. Available at: https://alphabeta.com/wp-content/uploads/2020/11/201113_fa-main-
report-gem-pages-os.pdf 

10. Sources include: Foy, H. (2020), “Putin delays $360bn spendling plan as COVID-19 batters economy.” Financial Times. Available at: https://www.ft.com/content/
e18fde15-4fe9-4cda-943b-706353e4b4cc; The Moscow Times (2020), “Russia Resets Ambitious National Development Plan.” Available at: https://www.
themoscowtimes.com/2020/07/13/russia-resets-ambitious-national-development-plan-a70857; National Projects (2021), Government of Russia. Available at: 
https://xn--80aapampemcchfmo7a3c9ehj.xn--p1ai/projects

11. Android is an open-source operating system for mobile devices and a corresponding open source project led by Google. As an open-source project, Android is 
a full, production-quality operating system for consumer products, complete with customizable source code that can be ported to nearly any device and with 
public documentation of its code that is available to everyone. By being open-source, Android is able to reduce the possibility of any central points of failure 
within its ecosystem that could be caused by stakeholders who restrict or control the innovations of any other player. From Android (2021), “About the Android 
Open Source Project.” Available at: https://source.android.com/

12. Based on third-party data sources reflecting 3.6 billion estimated smartphone users globally and Android’s 71 percent market share in the mobile operating 
system market. Sources include: Newzoo (2020), “43% of active smartphones will be 5G-ready by 2023”. Available at: https://newzoo.com/insights/articles/mobile-
game-market-2020-smartphone-users-game-revenues-5g-ready-engagement/; StatCounter (2021), “Mobile operating system market share worldwide”. 
Available at: https://gs.statcounter.com/os-market-share/mobile/worldwide 

13. Sources include: Google (2021), “GDG Moscow.” Available at: https://gdg.community.dev/gdg-moscow/; Google (2021), “GDG St. Petersburg.” Available at: https://
gdg.community.dev/gdg-st-petersburg/

14. Sources include: Google Russia Blog (2020), “$10.5 million to support SMEs and government organizations in the healthcare sector.” Available at: https://russia.
googleblog.com/2020/04/105.html; Google Support (2020), “COVID-19: Ad credits for Google Ads Small and Medium-sized Businesses.” Available at: https://
support.google.com/google-ads/answer/9803410?hl=en 

15. MyCareer, Moscow (2020), “Webinar “Google Drive. Lesson 1: Experience”.” Available at: https://mycareer.moscow/#/meetings/detail/3343
16. Sources include: Google (2020), “Grow with Google (RU).” Available at: https://grow.google/intl/ru/; Google Russia (2020), “Platform Together with Google will 

support the recovery and growth of the Russian economy.” Available at: https://russia.googleblog.com/2020/11/google.html
17. Google Developers Blog (2021), “Women Developer Academy Program,” Habr. Available at: https://habr.com/ru/company/google/blog/545184/
18. Google for Women. Available at: https://grow.google/intl/ru/google-for-women 
19. Project “I can”. Available at: https://i-can.pro/ 
20. Stereotypes about Women and Their Consequences. On the Path to Equal Opportunities in the Digital Economy. Available at: https://nafi.ru/en/projects/

sotsialnoe-razvitie/stereotipy-v-otnoshenii-zhenshchin-i-ikh-posledstviya/ 
21. Google (2020), Teach From Home. Available at: https://teachfromanywhere.google/intl/ru/
22. Sberbank (2019), “Sberbank and Google announce the launch of two new courses for Business Class national program.” Available at: https://www.sberbank.ru/en/

press_center/all/article?newsID=e6564d08-5cc0-4ef0-b485-e08151703cb2&blockID=1539&regionID=77&lang=en&type=NEWS

Developing the nation’s digital skills. Google also has a range of programs to support 
digital skills development in Russia. A key program is the Grow with Google initiative, 
a global Google initiative adapted to the skill needs of the local market. Launched in 
November 2020 and supported by the Ministry of the Economic Development of Russia, 
this initiative provides free online courses in digital skills such as web development and 
digital marketing.16 Google also takes a lead in equipping women in tech with the skills 
and resources they need to become tech presenters and speakers through its Women 
Developer Academy program.17 Under the broad digital skills-focused Grow with Google 
initiative, the Google for Women program in Russia aims to equip aspiring female 
entrepreneurs and content creators with the digital skills to open their own business, do 
programming, build a successful career, start their own YouTube channel, or succeed in 
something else.18 In 2021, a separate webpage for women was added to the Grow with 
Google website in Russia, with a collection of training courses for personal and professional 
growth developed  specifically for women. As part of this program, the social organization 
ToDoGood pioneered an initiative, in partnership with leading Russian universities and 
with the support of a grant from Google.org (Google’s non-profit charitable arm), to help 
women access in-demand digital professions through free training and educational 
programs for over 2,500 women.19 In 2020, the company, in partnership with the NAFI 
think tank  , conducted a first-of-its-kind research on gender stereotypes and their 
impacts for the Russian economy and the society, and was awarded the prestigious UN-
supported EQUALS in Tech Prize 2020.20 In addition, Google conducts “I am Remarkable” 
training, which teaches students, especially women, to share their achievements - both 
at work and in other areas of life. Furthermore, Google’s Teach from Home initiative, 
supported by the Ministry of Education, the company equips educators with the know-
how to utilize digital tools to conduct remote learning using the suite of tools under 
Google Workspace for Education.21 Finally, the company’s flagship skill-building program 
in Russia, BusinessClass, also imparts business skills (including artificial intelligence or AI 
skills) to individuals who aspire to be business-owners and SMBs for free.22  
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Appendix: Estimating Google’s 
economic impact in Russia
This Appendix shows an overview of how the benefits of Google’s products were 
estimated for businesses and consumers, and how the benefits of YouTube to content 
creators were derived.

To estimate the business benefits, the economic value generated by businesses that used 
Google’s products was calculated. These are in the form of increased revenue (through 
increased customer outreach and access to new markets), as well as improved productivity 
(through time savings). The Google products included in this analysis of business benefits 
include Google Search; Google Ads; Google AdSense; YouTube; and Google Play. Here is 
the list of benefits sized:

• Net advertising benefits (i.e., the additional revenue earned through advertising, less 
the advertising cost) for businesses gained through Google Search and Google Ads

• Net advertising benefits for businesses gained through Google AdSense
• Income generated by website publishers through Google AdSense
• Net advertising benefits for businesses gained through YouTube
• Advertising income earned by YouTube video/content creators
• Revenues by app developers in Russia earned through Google Play from both 

domestic and foreign markets
• Time savings gained by employees when using Google Search
• Revenue generated by new businesses and additional revenue generated by SMBs 

from participating in Google’s BusinessClass program 

These were estimated based on both proprietary AlphaBeta data and a range of third-
party data sources. Full details of the estimate for each benefit, and the data sources 
and assumptions used to derive each are shown below. The sum of these benefits was 
reflected as the total annual business benefits, based on the year 2021. All estimates were 
made based on the latest available annual data at time of the research in April 2021, i.e., in 
2021 or in a 12-month period between 2020 and 2021.

OVERVIEW

Estimating the consumer benefits supported by Google is a challenging task. This is 
because most Google products are free to use (such as Google Search, google Maps, 
and YouTube). Consumer benefits were estimated based on the consumer’s willingness 
to pay.23 Primary data used in the analysis was collected from a consumer survey of 513 
Internet users in Russia. This sample size is statistically significant based on Russia’s online 
population, at a 95 percent confidence level (the level typically adopted by researchers). 

23. This report adopts the economic “willingness to pay” principle to estimate the value of consumer benefits by asking individuals how much they value specific 
products – also known as consumer surplus - through a nationwide survey of Internet users. For further details on the methodology, please refer to the Appendix.
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The survey was conducted online, which was deemed suitable given the intention to 
survey Internet users. The sample was also checked for its representativeness of Russia’s 
internet population based on demographic variables including age, income level, and 
the geographical location of respondents. In addition to the consumer survey, this 
research also leveraged big data gathering methods such as those used to determine 
the amount of time saved by using Google Maps for driving and public transport, as 
well as third-party sources. The Google products included in this analysis of consumer 
benefits include Google Search; Google Play; YouTube; Google Maps; and Google Drive, 
Google Photos, Google Docs, and Google Sheets. Here is the list of benefits sized:

• Consumer surplus (i.e. consumer’s willingness to pay) valued by consumers from 
the use of Google Search; Google Maps; YouTube; Google Play; Google Drive; 
Google Photos; Google Docs; and Google Sheets.

• Time savings gained by consumers from the use of Google Search (which enhances 
the efficiency of information search versus traditional offline tools) and Google 
Maps (which enhances the efficiency of consumers’ driving and public transport 
trips by optimizing navigation).

These were estimated based on results from the consumer survey and third-party data 
sources on Russia’s Internet population. Full details of the estimate for each benefit, 
and the data sources and assumptions used to derive each are shown below. The sum 
of these benefits was reflected as the total annual consumer benefits, based on the 
year 2021. All estimates were made based on the latest available annual data at time of 
the research in April 2021, i.e., in 2021 or in a 12-month period between 2020 and 2021.
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