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Brookings Institution (2024), “Korea’s product diversification model: Insights for developing East Asia.” https://www.brookings.edu/articles/koreas-product-diversification-model-insights-

developing-east-asia/; Macquarie Group (2025), “From K-pop to the KOSPI: Trends shaping South Korea’s economy.” https://www.macquarie.com/us/en/insights/from-k-pop-to-the-kospi-trends-
shaping-south-koreas-economy.html

Frederick et al. (2017), Chapter 5: GVCs, Industrial Transformation, and Opportunities for Korea. https://www.globalvaluechains.org/wp-content/uploads/GVCs-Industrial-Transformation-and-

Opportunities-for-Korea-CH5.pdf; Jaramillo and Kim (2024), Innovation Spurred: Evidence from South Korea’s Big R&D Push. https://cdep.sipa.columbia.edu/sites/cdep.sipa.columbia.edu/files/
content/Jaramillo.pdf

FE[-HAGDI O ME2 75X = 0|8 SHS Qo AABEl= o & E, AZI704, slloj7|0f, 71l /IMEF, 0|8 =7 S 2|0|StCt The Straits Times (2025), “South Korea overtakes US in cosmetics
exports, trailing only France.” https://www.straitstimes.com/life/south-korea-overtakes-us-in-cosmetics-exports-trailing-only-france

Ko et al. (2011), “Korean Beauty in a Global Cultural Context.” https://www.researchgate.net/publication/271926772_Korean_Beauty_in_a_Global_Cultural_Context; Kim (2024), “K-Beauty:
Tradition and Transformation.” Ministry of Culture, Sports and Tourism. https://www.korean-culture.org/eng/webzine/202408/sub01.html

Harvard Business Review (2024), “Inside the Success of South Korean Brands.” https://hbr.org/2024/06/inside-the-success-of-south-korean-brands
Payments and Commerce Market Intelligence (2024), “Key Data on South Korea’s Online Shopping Market.” https://paymentscmi.com/insights/south-korea-e-commerce-market-data/

Euromonitor (2025), “The Rise of the Cultural Beauty Movement: How E-commerce is Bridging Traditions and Trends Globally.” https://www.euromonitor.com/article/the-rise-of-the-cultural-
beauty-movement-how-e-commerce-is-bridging-traditions-and-trends-globally
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Vogue Business (2025), “Inside K-Beauty’s Second Coming.” https://www.vogue.com/article/inside-k-beautys-second-coming; Zignify (2025), “Top Manufacturing Countries for Cosmetics (2025
Guide).” https://zignify.net/blog/top-manufacturing-countries-for-cosmetics; Tatler Asia (2016), “7 Things You Need to Know About Cushion Compacts.” https://www.tatlerasia.com/style/
beauty/7-things-you-need-to-know-about-cushion-compacts; Neo Elegance (2024), “The Rise of Sheet Masks in Korean Beauty Trends.” https://neoelegance.co.uk/blogs/skin-science/the-rise-of-
sheet-masks-in-korean-beauty-trends

Global Cosmetic Industry (2023), “Inside Amorepacific’s Expansion in the US, UK and Middle East.” https://www.gcimagazine.com/consumers-markets/news/22862470/inside-amorepacifics-
expansion-in-the-us-uk-and-middle-east
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14 Sources include: IMARC Group (2025), “ K-Beauty Products Market Size, Share, Trends, and Forecast by Product Type, Distribution Channel, End User, and Region, 2025-2033.” https://www.
imarcgroup.com/k-beauty-products-market; OECD (2019), “Unpacking E-commerce: Business Models, Trends and Policies.” https://www.oecd.org/content/dam/oecd/en/publications/
reports/2019/06/unpacking-e-commerce_35b43e2b/23561431-en.pdf

Sources include: Euromonitor International (2025), “TikTok Sparks 22% Rise in Beauty Product Sales Over Social Media in 2024.” https://www.euromonitor.com/newsroom/press-releases/
april-2025/tiktok-sparks-22-rise-in-beauty-product-sales-over-social-media-in-2024-euromonitor-international; World Bank (2024), “Individuals Using the Internet (% of Population).” https://
data.worldbank.org/indicator/IT.NET.USER.ZS; Harvard Business Review (2024), “Inside the Success of South Korean Brands.” https://hbr.org/2024/06/inside-the-success-of-south-korean-brands

Powered by E-commerce: The Expansion of Beauty & Personal Care Exports in South Korea 7


https://www.imarcgroup.com/k-beauty-products-market
https://www.imarcgroup.com/k-beauty-products-market
ttps://www.oecd.org/content/dam/oecd/en/publications/reports/2019/06/unpacking-e-commerce_35b43e2b/23561431-en.pdf

ttps://www.oecd.org/content/dam/oecd/en/publications/reports/2019/06/unpacking-e-commerce_35b43e2b/23561431-en.pdf

https://www.euromonitor.com/newsroom/press-releases/april-2025/tiktok-sparks-22-rise-in-beauty-product-sales-over-social-media-in-2024-euromonitor-international
https://www.euromonitor.com/newsroom/press-releases/april-2025/tiktok-sparks-22-rise-in-beauty-product-sales-over-social-media-in-2024-euromonitor-international
https://data.worldbank.org/indicator/IT.NET.USER.ZS
https://data.worldbank.org/indicator/IT.NET.USER.ZS
https://hbr.org/2024/06/inside-the-success-of-south-korean-brands


T H 3: 3t RE[-HAEH 0| HIF2| B2C HAtY7H2 & F2 +2 20l: g4k AZ1FA|0f, HO|3Y MEF
20 719 2810l 2™ M S

e

st HE|- HAEH| 0 K| E2| B2C HAAH & £ 42 29!
o3 L RE|-TALA N S47|Y 42 ST HIS, %

ot= 27130 - H|o| 2 Y MIZFoll Chet

a2 AHRFAQ 7} 51%

F>

=2

—

Yol et 2AH|Xt M2 &= St

S2 RE|AUHA- RIS

—

HEo chet =2 St

0

X&7ts - Hetd 23l oist o~

—

to
ol
N

Xi2: ot= L HXHaA2] 7|8t HE| - A DAH0f ZA7() 3007HAF HE2Z AL (2025, Access Partnership £41)

8 Powered by E-commerce: The Expansion of Beauty & Personal Care Exports in South Korea



HRHSHEN
27|86 5 =l

[ B

= St RE[-HAZ2H|0f
s

Ol W

SA7|YU2 ot= FHQl 22E 0|1F 1 ACH TAH| 7|2 99%2t 1182| 81%E AtA[Stit.e S47|YU2 2023
FE|-HAGA O TH +==A42| 63%E XHX|5IH, did F2 & AXN S SUHst= o FHZE 7|S5ta ULty
LSt E SATIY2 +ES OHX f= 270l B 0= 2 , S=ol 2 3 [l =
3 7|0{5t2 AL

00
o[
N
Mo
HE of
o

2 20| MRV FAUOR WHElS 720, & HojAs 20254 JIF HAMHAES 2B 258 ot
2 RE| HAEAO Z47I9) 3007HME HAOR 3 M2XA ZNHE ECH2 /ol MR T A7,
2 FW 2o} 901, 83 0| 2 25 AR 52 BT

Wy ret up

3.1. 347|¢ 8= 4

et

RS Hel =2 582

0%

Hxpd7eiE et +E2 ot=el RE[-HAZEH
S27|Hol| ME2 4F 7121 MSst ALt Z=20
Hogt ZA7|Y F 91%= TR +50| g2
0| E+Ho2tn SEYUH, 92%= TR 7z
SE0| iy HEHEQL Bt S5t RN FYH =
Ae SBEE =98l 222 ZUH J= 0|0/
YIUCHEE 4). TR 122 Lot S47|¥0]
diel REEM =2, WX @l HE, SEe U

QEY P2 5 MEMQ 43 TS Asty

UAE =0t T H2, 220 oo S47(¢Y
S 94%7t FAtY 2 ES0| LIl fE S0l =
A ggs nickn SECHE H"olohe ol
CIXE MEE Set BEUME == 2ot [0 /i,
HEHQl ofE gt i g atE 2o ELE

16 Ministry of SMEs and Startups (MSS) (n.d.), “Status of South Korean MSMEs.” https://www.mss.go.kr/site/eng/contents/view.do?menuCd=20202000000002019110610&siteCd=eng

17 Ministry of Health and Welfare (2024), “Ministry of Health and Welfare Introduces K-Beauty to Foreign Media Journalists.” https://www.mohw.go.kr/board.es?act=view&bid=0032&list_
n0=1482418&mid=a20401000000

Ministry of SMEs and Startups (MSS) (2024), “MSS to Support Al-based Export Voucher Program for SMEs.” https://www.mss.go.kr/site/eng/ex/bbs/View.do?bcldx=1056750&cbldx=244

19 Sources include: Bai et al. (2020), Search and Information Frictions on Global E-commerce Platforms: Evidence from AliExpress. National Bureau of Economic Research Working Paper. https://
www.nber.org/system/files/working_papers/w28100/revisions/w28100.rev0.pdf; International Chamber of Commerce (2022), “MSME Digital Exports in Southeast Asia.” https://iccwbo.org/wp-
content/uploads/sites/3/2022/11/icc-msme-digital-exports-in-southeast-asia.pdf

20 Sources include: Emerald Insight (2024), “Exploring the link between offline and online retail performance”. https://www.emerald.com/md/article-abstract/doi/10.1108/MD-04-2024-

0854/1258238/Exploring-the-link-between-offline-and-online; Temple University, Fox School of Business (n.d.), “Complementarity and cannibalization of offline to online targeting: A field
experiment on omnichannel commerce.” https://www.fox.temple.edu/sites/fox/files/Complementarity-and-Cannibalization-of-Offline-to-Online-Targeting-A-Field-Experiment-on-Omnichannel-
Commerce.pdf
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3 Invest Korea (2025), “KOTRA to Enhance Export Support System Using Al technology.” https://www.investkorea.org/ik-en/bbs/i-5073/detail.do?ntt_sn=493026

36 GoBizKorea: Online Marketplace for Korean SMEs. https://www.gobizkorea.com/user/main.do; Korea SMEs and Startups Agency (KOSME) (2024), “KOSME Export Support and Global Expansion
Programs.” https://www.kosmes.or.kr/sbc/SH/EHP/SHEHP013M0.do

37 Korean Intellectual Property Office (2024), “Annual Report 2024.” https://www.kipo.go.kr/upload/en/download/Annual_Report_2024.pdf; St=X|AXHAHE S 21(2025), “8H I K| ATHAHIE] 2 (812l IPAIE]).”
https://www.koipa.re.kr/home/content.do?menu_cd=000121

38 ZAMIKT|QE(2025), “3E ASEA Aol M2 £Z FAT|Y XL HE? https://www.mss.go.kr/site/smba/ex/bbs/View.do?bcldx=1061452&cbldx=86
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39 Sources include: Korea Cosmetic Industry Institute (2024). “KCII Leads a Big Shift of Paradigm in Cosmetic Industry.” https://www.kcii.re.kr/kcii2018/eng/instruction.html; CIRS Group (2025).
“CIRS Group Korea Selected as an Implementing Agency for the 2025 KCII Overseas Cosmetics Licensing Support Program.” https://www.cirs-group.com/en/cirs-group-korea-selected-as-
an-implementing-agency-for-the-2025-kcii-overseas-cosmetics-licensing-support-program; Korea Testing and Research Institute (2024). “KTR Global Certification Brochure.” 220427_KTR
I EEZ2#0{F0|_v7.pdf

40 Korea JoongAng Daily. 2024. “KTR Eyes Overseas Expansion by Giving Exporters a Helping Hand.”
Available at: https://koreajoongangdaily.joins.com/news/2024-12-17/business/industry/KTR-eyes-overseas-expansion-by-giving-exporters-a-helping-hand/2202705

41 Korea Testing and Research Institute (2024). “KTR Global Certification Brochure.” https://m.ktr.or.kr/ebooks/KTR_KOR_GLOBAL_ENG/assets/shared/220427_KTR=L{2|QAEE 2++0{F0_v7.pdf
42 UK Department for Business and Trade (2025). “Business Academy.” https://www.great.gov.uk/export-academy/
43 UK Department for Business and Trade (2025). “Business Academy.” https://www.great.gov.uk/export-academy/
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4 UK Department for Business and Trade (2025). “Business Academy.” https://www.great.gov.uk/export-academy/

4 Invest Korea (2024). “Korea Govt’s Export Voucher Program Benefits Over 1,000 SMEs.” https://www.investkorea.org/ik-en/bbs/i-465/detail.do?ntt_sn=492747

4 KOTRA (2025). “Gov’t to Provide 61.1 bln Won Worth of Export Vouchers to SMEs this year.” https://www.investkorea.org/ik-en/bbs/i-465/detail.do?ntt_sn=492866

T BAHINI|GER(2025), “5E AS M| A0 2 £F FAT|Y XYY UE” https://www.mss.go.kr/site/smba/ex/bbs/View.do?bcldx=1061452&cbldx=86

4 The State Council of the People’s Republic of China (2023). “Chinese Customs Offices See Substantial Results in Facilitating Cross-Border Trade.”
Available at: https://english.www.gov.cn/news/pressbriefings/202303/01/content_WS63fea411c6d0a757729e766a.html

49 Alibaba (2021). “Cainiao and Hainan Government Enter Strategic Partnership to Develop Hainan Global Smart Supply Chain Pilot Zone.” https://www.alibabagroup.com/en-US/
document-1491558564857118720

50 The State Council of the People’s Republic of China (2022). “China Expands Pilot Zones for Promoting Cross-Border E-commerce.” https://english.www.gov.cn/news/topnews/202211/26/content_
WS6381cd6ec6d0a757729e3b30.html

51 The State Council of the People’s Republic of China (2023). “Chinese Customs Offices See Substantial Results in Facilitating Cross-Border Trade.” https://english.www.gov.cn/news/
pressbriefings/202303/01/content_WS63fea411c6d0a757729e766a.html

52 The State Council of the People’s Republic of China (2023). “Chinese Customs Offices See Substantial Results in Facilitating Cross-Border Trade.” https://english.www.gov.cn/news/
pressbriefings/202303/01/content_WS63fea411c6d0a757729e766a.html

53 Ministry of SMEs and Startups (2024). “Calling Promising SMEs for K-Beauty Exports! Ministry of SMEs and Startups Launches ‘K-Beauty 100-UP Project’ in Collaboration with the Private Sector.”
Available at: https://mss.go.kr/site/eng/ex/bbs/View.do?cbldx=244&bcldx=1053680

s Ministry of SMEs and Startups (2025). “MSS Invites SMEs to Join the 2025 K-Beauty Creator Challenge.” https://www.mss.go.kr/site/eng/ex/bbs/View.do?bcldx=1062545&cbldx=244 ; Ministry
of SMEs and Startups (2024). “Calling Promising SMEs for K-Beauty Exports! Ministry of SMEs and Startups Launches ‘K-Beauty 100-UP Project’ in Collaboration with the Private Sector.”
https://mss.go.kr/site/eng/ex/bbs/View.do?cbldx=244&bcldx=1053680
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55 Amazon EU (2025), “10 Years of Italian Excellence: Amazon’s Made in Italy Programme.” https://www.aboutamazon.eu/news/empowering-small-business/10-years-of-italian-excellence-amazons-
made-in-italy-programme

56 Amazon EU (2025), “10 Years of Italian Excellence: Amazon’s Made in Italy Programme.” https://www.aboutamazon.eu/news/empowering-small-business/10-years-of-italian-excellence-amazons-
made-in-italy-programme

5T GoBizKOREA (2024), “GoBizKOREA: Online Marketplace for Korean SMEs.” https://www.gobizkorea.com/user/main.do

%8 KBE (2024), “Korea SMEs and Startups Agency (KOSME) Completes E-commerce D2C Training for 227 Participants.” https://ai.thebk.co.kr/news/articleView.html|?idxno=476

59 MESZHZSR(2025), “SBA, 20264 2| ZIE Cib| ot0tE AX™ WK 24 X|21” https://blog.naver.com/seoulsba/224018932473

60 MSZNZTISR(2025), “SBA, 2026\ dlie| ZIZ= CHH| of0tE AW WK FA X7 https://blog.naver.com/seoulsba/224018932473

61 Enterprise Europe Network (n.d.), “Enterprise Europe Network.” https://een.ec.europa.eu/about-enterprise-europe-network

62 Enterprise Europe Network (2025), “Enterprise Europe Network.” https://een.ec.europa.eu/
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63 United Nations Comtrade Database (n.d.), “Trade Data.” https://comtradeplus.un.org/TradeFlow
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